TABLES

Table 1 : Questionnaires returned from the "inner zone'

Inner Zone ‘
| ‘ | Questionnaires |
Postcode Count % % of all delivered %returnedf
SE19 1 168 3.1 83 2,500 6.7
SE19 2 185 144 91 3.000 6.2
SE19 3 162 126 | 8.0 3,500 4.6
SE20 1276 214 | 135 3.500 7.9
SE21 253 19.7 | 125 6.000 4.2
‘ SE26 6 241 188 119 5.300 4.6
Sl 1285 1000 633 23800

Table 2 : Questionnaires returned from the “outer zone”

“ Postcode | Count % | % ofall
BRI 13 1.7 0.6
BR3 121 16.2 6.0
CRO | 23 3.1 1.1
CR7 23 3.1 1.1
SE22 23 3.1 1.1
SE23 52 70 | 26

' SE24 ? 56 75 | 28

| SE25 27 36 1.3
SE27 109 14.6 5.4

- SE26 N i) 23.1 ;85

| SW Y | 68 | 25

‘ others 75 10.1 3.7

\ total 745 1000 | 36.7

Overall return = (1,285+745)/40,000 = 5.1%
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